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PROFILE SUMMARY
Brand & Corporate Communications professional with 11+ years of experience shaping brand identity and delivering consistent visual storytelling across global and regional markets. Blend MarTech, analytics, automation and CRM to build solutions that power digital strategy and meet buyer needs. Continuously benchmark competitors, trends and tech to drive differentiated positioning and faster go-to market leverage competitor intelligence and CRM lifecycle programs to lift acquisition, retention and revenue.Run integrated media strategies across ATL,BTL channels to maximize reach, lead quality and cost efficiency.
CORE COMPETENCIES
	· Brand marketing
· Digital marketing
· Market research

	· Go-to-Market Strategies
· Campaign management
· Media planning
 


CAREER TIMELINE

	· 2026 – Present
	Marketing Manager -IB
Greystar USA- Mohali
· Managed end-to-end marketing operations and creative workstreams across USA, Canada, and European markets, overseeing Design, Visual Media, digital assets, website content, and marketing collateral for a multi-region portfolio
· Directed brand governance initiatives  developing brand guidelines, brand assets, and a comprehensive brand book  ensuring consistent global brand identity across all markets and touchpoints
· Served as the primary coordination point between business stakeholders and creative/operational teams, translating business and dealer/channel requirements into clear deliverables and ensuring on-time execution
· Coordinated cross-functionally across Creative, Visual Media, Product, IT, Compliance, and regional business teams to deliver marketing initiatives aligned with organizational priorities and regulatory/brand standards
· Led cross-functional teams for product launch events, driving significant improvements in market penetration and go-to-market execution
· Oversaw the preparation and quality review of marketing copy, images, videos, presentations, emails, digital assets, and other marketing collateral.
· Oversaw quality review of marketing collateral — copy, imagery, video, presentations, and digital assets — maintaining 100% brand compliance across  communication touchpoints
· Led social media presence across global platforms (LinkedIn, Instagram, Facebook, YouTube), leveraging data-driven content optimization to lift qualified engagement by 34%
· Strengthened marketing operations by standardizing workflows, enforcing SOP adherence, and improving governance across creative and delivery processes
· Managed stakeholder relationships across functions and geographies, ensuring effective communication, issue resolution, and delivery of agreed marketing requirements.
· Press releases and led rebranding/launch campaigns to increase brand visibility and support market expansion
· Developed and implemented marketing strategies to use for launches, rebranding campaigns and promotions.
· Led cross-functional teams for product launch events, significantly enhancing market penetration.
· Wrote and distributed press releases to increase brand visibility.




	· 2024 – 2025
	Manager Marketing & Brand Communication-IB  
SHAKTIMAN GLOBAL- Pune, Maharashtra
· Led Go to Market plans for new product launches covering product positioning, creative direction,on ground activation and retail experience design.
· Managed integrated campaigns, trade shows, dealer meets and international events to boost brand presence and generate high-quality leads which delivered measurable results with  over 9% to overall annual turnover through marketing driven opportunities.
· Owned end-to-end marketing mix development covering product positioning, communication strategies, packaging input and execution of all ATL/BTL initiatives in collaboration with internal stakeholders and agency partners.
· Directed brand management initiatives developing brand guidelines, brand assets and a detailed brand book to maintain consistent global identity
· Oversaw end-to-end digital marketing across global platforms (LinkedIn, Instagram, Facebook, YouTube), executing targeted paid campaigns and improving MQLs by 55.5% through data-driven content optimization.
· Developed creative briefs with videographers,designer to produce high-quality social media content including reels, videos, carousels, infographics and campaign visuals.
· Produced high-impact marketing collateral,product videos, brochures, presentations, reels and ensured 100% brand compliance across 15+ communication touchpoints
· Cultivated and managed strategic partnerships with external vendors to optimize campaign execution, conferences and trade shows and enhance brand deliverable.
· Developed key partnerships with influencers and media outlets, amplifying brand presence and reach.
· Coordinated cross-functionally with sales, product, IT and agencies to deliver large-scale brand transformation projects and creative campaigns.
· Utilized CRM insights, website analytics and SEO data to refine campaign targeting, improve engagement and optimize communication strategies.
· Oversaw monthly PR initiatives, maintaining a positive brand image and evaluating ROI to enhance communication strategies and stakeholder engagement




	· 2021 -2024
	Marketing & Brand Manager -IB &Domestic
FIELDKING USA  - Haryana 
· Boosted brand awareness and generated leads while managing internal and external marketing campaigns and programs for domestic and International market contributing to 8.75% of total annual turnover through marketing-influenced sales.
· Led  Go-to-Market strategy for new product launches including, positioning, creative direction and retail experience.
· Developed and executed organic social media strategy for domestic & international markets
· Produced high-impact marketing content—videos, brochures, reels, product features, store-branding visuals resulting in 25% growth in digital leads
· Developed and executed influencer marketing campaigns that increased brand awareness and drove traffic to company websites.
· Led coordination with designers, production teams and external agencies for campaign planning and content creation.
· Introduced new-age formats including reels, stories, short-form product demos, testimonial videos and behind-the-scenes storytelling
· Organized and led international dealer meets, fostering strong relationships and expanding global distribution networks.
· Briefed senior executives on monthly projections, product launches and other marketing plans.
· Manage participation in trade shows and events, ensuring maximum brand exposure and lead generation.
· Generated reports detailing campaign performance, customer engagement and engagement trends.
· Designed, implemented and enhanced national marketing initiatives to maximize outreach and product sales.
· Collaborated with senior sales, engineering and other business development executives to create best practices marketing initiatives and media positioning for vertical markets.
· Reviewed historical data and secure customer information to advise strategic campaign development.
· Managed marketing budget and associated P&L to develop and execute marketing strategies, budgets, and sales plans for business segments.
· Assisted with development of event strategies and tactical plans to promote accomplishment of marketing goals.
· Created company brand messaging, collateral materials, customer events, promotional strategies and product commercialization.





	· 2016 – 2021
	Assistant Manager Marketing 
OSWAL NAHAR GROUP - Mohali, Punjab
· Built brand product awareness and generated leads while managing external marketing campaigns.
· Designed and executed targeted social media campaigns across LinkedIn and Google Ads, generating marketing-qualified leads that enabled onboarding of new channel partners and contributed 2% to the company’s total turnover.
· Implement marketing and promotion tactics that increase the leads from social media post.
· Conceptualized and executed engaging social media and email marketing campaigns using creative visual storytelling,external Newsletter, driving higher brand engagement and audience interaction.
· Implement marketing initiatives that increase product service, sales, expand market share.
· Travel for product promotion to the existing and prospective customer Responsibilities included sales performance and serving technique for superior stakeholder satisfaction.
· Managed social media account increasing engagement.
· Compiled product, market and customer data to forecast accurate sales and profit projections.
· Devised integrated plans to build brand awareness, sales pipelines and customer acquisition plans.
· Managed sales promotions and marketing strategies to achieve the sales target.



	 

	

2015 - 2016
	Marketing Executive 
Global Innov Source - Punjab 
· Developed creative sales tools, including presentations, trend reports, kitted assets, and prospected customer data sheets.
· Developed marketing plans based upon extensive research and prospects targeted.
· Manage the participation in conferences and other relevant events.
· Traveled to promote current programs and identified areas for future growth.



2014 - 2014
	

Marketing Executive 
Global Innov Source - Punjab 
· Developed creative sales tools, including presentations, trend reports, kitted assets, and prospected customer data sheets.
· Developed marketing plans based upon extensive research and prospects targeted.
· Manage the participation in conferences and other relevant events.
Traveled to promote current programs and identified areas for future growth.

Marketing Intern 
Mahindra Swaraj Tractor  - Punjab 
 Supported regional marketing initiatives through market research, dealer engagement 
  Collect and analyze dealer and farmer feedback on Swaraj tractors 
  Help creating and manage marketing collaterals




EDUCATION
	2023/2023

	Executive Program: Product & Brand Management 
IIM Rohtak 




	2013/2015
	MBA: International Business & Marketing 
Amity University 
Cgpa:6.6



	2010/2013
	B. Tech: Mechanical Engineering 
Kurukshetra University - Kurukshetra 
GPA: 72%



LANGUAGES
· English
· Hindi
NOTABLE ACCOMPLISHMENTS
· Oversaw the launch of new products at the events achieving a 20% increase in divisional value
· Led rebranding initiative that strengthened market positioning and boosted customer engagement by 23%.
· Implemented data-driven digital strategies, resulting in a 10 X  ROI on paid media campaigns.
· Organized impact regional events, enhancing brand visibility by 36%
· Achieved 31% growth in demo led campaign 
· Consistently achieved 100% target attainment across various roles

