
EDUCATION

CONTACT

7066734430

rahul94kurup@gmail.com

Pune, India

 linkedin.com/in/rahulrajkurup 🔗

RAHULRAJ KURUP
DIGITAL MARKETING MANAGER

SKILLS

WORK EXPERIENCE

PROFILE
A proven Dig i ta l  Market ing  Spec ia l i s t  w i th  9+  years  of  internat iona l
exper ience  across  US-based  MNCs and  I r i sh  bus inesses .  Proven
expert i se  in  SEO,  SEM,  pa id  advert i s ing ,  CMS webs i te  deve lopment
and opt imizat ion ,  content  s t rategy,  soc ia l  med ia  market ing ,  and
performance  ana lyt ics .  Exper ienced  in  manag ing  mul t i -p lat form
advert i s ing  campa igns  across  Goog le  Ads ,  Facebook ,  Ins tagram,
L inkedIn ,  T ikTok ,  Snapchat ,  and  Twit ter/X whi le  co l laborat ing  wi th
g loba l  s takeho lders  to  de l iver measurab le  bus iness  outcomes .
Worked wi th  g loba l ly recogn ized  automot ive  brands  inc lud ing
Genera l  Motors ,  BMW, Ford ,  Hyunda i ,  Nissan ,  Vo lkswagen ,  Honda ,
Mazda ,  Jeep ,  and  RAM Trucks .

Performance & Growth Marketing:
SEO, PPC (Google Ads, Meta Ads),
Conversion Rate Optimization (CRO),
Funnel Optimization 
SEO Expertise: Technical SEO, On-
page, Off-page, Keyword Strategy and
Research, Link Building, Core Web
Vitals 
Analytics & Data: Google Analytics
(GA4), Google Search Console, Looker
Studio, A/B Testing, Data Interpretation 
Content & Digital Strategy: Content
Creation, Social Media Strategy,
Campaign Planning, Branding 
Marketing Tools: SEMrush, Ahrefs,
Moz, Screaming Frog, HubSpot,
Salesforce 
Web & CMS: WordPress, Shopify, Wix,
Basic HTML/CSS, UX Optimization 
Tools: Figma, Canva

MSc Digital Marketing Strategy 
Munster Technological University, Cork,
Ireland | 2022 – 2023 
 
PG Diploma in Operations Management 
Symbiosis International University, Pune |
2016 – 2017 
 
BBA – Marketing 
Indira College of Commerce and Science,
Pune | 2013 – 2016 
 

Dig i ta l  Market ing  Manager
XMobi les ,  L imer ick .  I re land  |  Sep  2025 –  Mar 2026

Led d ig i ta l  market ing  s t rategy and  Go-to-Market  (GTM)
in i t iat ives  for mobi le  phones ,  accessor ies ,  sof tware  serv ices ,  and
mobi le  repa i r  so lut ions  across  B2B and  B2C markets ,  d r iv ing
brand  v i s ib i l i ty,  customer acqu is i t ion ,  and  serv ice  enqu i r ies .
Managed and  mentored  a  team of 3  market ing  profess iona ls ,
oversee ing  campa ign  execut ion ,  SEO,  content  s t rategy,  soc ia l
media  management ,  per formance  report ing ,  and  cross- funct iona l
co l laborat ion  wi th  sa les  and  repa i r  teams .
Executed  integrated  Goog le  Ads ,  Facebook  Ads ,  Ins tagram
promot ions ,  L inkedIn  outreach  campa igns ,  and  loca l  SEO
strateg ies  to  improve  lead  generat ion ,  wa lk- in  customer t raf f i c ,
enterpr i se  contract  acqu is i t ion ,  and  market ing  ROI .

Dig i ta l  Market ing  Execut ive
M2 Off ice ,  L imer ick .  I re land  |  Jun  2024 -  Sep  2025

Managed an  annua l  market ing  budget  of  approx imate ly €150,000
across  four bus iness  d iv i s ions  — execut ing  Goog le  Ads ,  soc ia l
media  advert i s ing ,  emai l  market ing ,  and  ROI-dr iven  d ig i ta l
campa igns .
P lanned and  coord inated  integrated  on l ine  and  of f l ine  market ing
campa igns  inc lud ing  pr int  media  promot ions ,  rad io  advert i s ing ,
bus  brand ing ,  and  bus  she l ter campa igns  to  improve  brand
v is ib i l i ty and  customer engagement .
Wiref ramed company ’s  ecommerce  webs i tes  us ing  F igma to  he lp
the  management  v i sua l i ze  the  missed  opportun i t ies .
Managed webs i te  content  across  three  bus iness  webs i tes ,
deve loped campa ign-spec i f i c  l and ing  pages ,  c reated  soc ia l  med ia
and  emai l  market ing  content ,  and  des igned  promot iona l  c reat ives
for month ly campa igns  and  fest ive  of fers .
Co l laborated  wi th  interna l  sa les  teams ,  supp l ie rs ,  b rand  par tners ,
and  externa l  agenc ies  to  execute  promot iona l  campa igns ,  SEO
in i t iat ives ,  s tock-c learance  s t rateg ies ,  and  per formance-dr iven
market ing  act iv i t ies  whi le  de l iver ing  regu lar campa ign  ins ights
and  s t rateg ic  recommendat ions  to  sen ior management .



HIGHLIGHT &
ACHIEVEMENT

CERTIFICATIONS

CREATIVE
WORKS

Type: Online Jewellery Website and
Facebook Page - MSc Degree Thesis
Project

Description: An e-commerce website
built using the Shopify platform. A
Facebook page was also created to
compare the performance of organic
posts versus Facebook advertisements.

Links: https://regaliajewelers.eu/ (Shopify
site currently not operational) |
www.facebook.com/regaliajewellers/

Type: Automobile dealer website
portfolio - WordPress Website Creation

Description: The website was developed
as a portfolio to showcase the knowledge
of WordPress, Content Creation, and
Search Engine Optimisation modules
during MSc degree.

Links:
https://classicfordmusclecars.wordpress.c
om/

Awards - Awarded with quarterly 'Pat On
Back' Award for Notable Performance in
Q1 (Jan 2018 – March 2018) at CDK
Global, and a monthly 'Shining Star
Award' in March 2018 at CDK Global.

Shortlisted for the final stage of the
Government of Ireland (GOI) -
International Education Scholarship 2022.

Sa les  and  Market ing  Execut ive
5G Phone  Campus  |  Cork ,  I re land  |  Oct  2022 –  June  2024

Planned and  executed  market ing  campa igns ,  promot iona l
events ,  and  seasona l  of fers  to  increase  sa les  and  customer
engagement .
Supported  soc ia l  med ia  promot ions ,  loca l  advert i s ing ,  and  in-
s tore  market ing  for mobi le  phones ,  accessor ies ,  and  repa i r
serv ices .
Managed sa les  operat ions ,  inventory report ing ,  and  f inanc ia l
summar ies  whi le  coord inat ing  promot iona l  s t rateg ies  wi th
management .
Ana lysed  customer t rends  and  campa ign  per formance  to  support
targeted  market ing  in i t i at ives ,  p roduct  promot ions ,  and
customer retent ion  s t rateg ies .

Dig i ta l  Advert i s ing  Ana lyst
S incro  Dig i ta l  Market ing  Ind ia  |  Pune ,  Ind ia  |  Sep  2021 –  Aug  2022

Managed Goog le  Ads  and  soc ia l  med ia  advert i s ing  campa igns
for g loba l  automot ive  brands .
Saved  approx imate ly USD 70 ,000  through campa ign
opt imizat ion  for a  Genera l  Motors  dea lersh ip .
Created  advert i s ing  c reat ives  and  managed soc ia l  med ia
ca lendars .

Websi te  Performance  Ana lyst
S incro  Dig i ta l  Market ing  Ind ia  |  Pune ,  Ind ia  |  Oct  2019 –  Sep  2021

Conducted  webs i te  aud i ts ,  SEO opt imizat ion ,  and  per formance
ana lys i s  to  improve  search  v i s ib i l i ty and  user exper ience .
Per formed keyword  research ,  content  opt imizat ion ,  back l ink
aud i ts ,  and  Goog le  My Bus iness  opt imizat ion .
Moni tored  webs i te  t raf f i c  and  per formance  us ing  Goog le
Ana lyt ics  and  Search  Conso le  to  ident i fy improvement
opportun i t ies .
Implemented  process  improvements  that  reduced approx imate ly
90 man-hours  of  work  da i ly  and  improved team ef f i c iency.

Senior Process  Assoc iate  –  Compl iance  Operat ions  –  Amazon |
Ind ia  |  Dec  2018 –  Sep  2019

Rev iewed product  compl iance  documentat ion ,  invest igated
po l icy v io lat ions ,  and  ident i f ied  operat iona l  r i sks  to  ensure
adherence  to  Amazon po l i c ies  and  regu latory s tandards .
Co l laborated  wi th  c ross- funct iona l  s takeho lders  to  reso lve
compl iance  i ssues ,  support  cor rect ive  act ions ,  and  ma inta in
operat iona l  ef f i c iency and  SLA targets .

Process  Assoc iate  –  SEO –  CDK Globa l  |  Ind ia  |  Nov 2016 –  Dec
2018

Performed keyword  research ,  on-page  opt imisat ion ,  back l ink
ana lys i s ,  and  content  opt imisat ion  to  improve  organ ic  search
rank ings  and  webs i te  t raf f i c .
Conducted  compet i tor ana lys i s ,  SEO aud i ts ,  and  l ink-bu i ld ing
act iv i t ies  to  ident i fy rank ing  opportun i t ies  and  improve  search
v is ib i l i ty.
Used  Goog le  Ana lyt ics  and  Goog le  Search  Conso le  to  moni tor
webs i te  t raf f i c ,  user behav iour,  keyword  per formance ,  and  SEO
effect iveness  whi le  ident i fy ing  opt imizat ion  opportun i t ies .

Google Ads Certification – Google
(2024)
Google Analytics Certification –
Google Analytics Academy (2024)
Advanced Digital Marketing
Certification – LIPS India (2018)

LANGUAGES

English | Hindi | Marathi | Malayalam
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