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A passionate, highly skilled digital marketing professional with over 10 years of hands-on experience in planning and executing successful digital marketing campaigns which generated 5x more revenue via online channels.

	

	
	
 Education

	
	2015: Master of Science (Advertising & PR) from Guru Jambheshwar University



	
	2012: Bachelor of Science (Hospitality & Travel) from CGC, Landran, Mohali 



 Core Competencies



 Technical Skills

· Google AdWords
· SEO
· SMM
· E-Commerce Marketing
· Facebook Ads
· Lead Generation
· Google Analytics
· Google Search Console
· Instagram Ads
· ASO
· Google Tag Manager
· Keyword Research
· HTML. CSS. Java Script








 Certifications

· Professional Diploma in Digital Marketing from NIIT in 2015
· Google Adwords Certified
· Google Analytics Certified
· Full Stack Developer- MEAN Stack (Pursuing) 
· Basic Linux Command line Certification 
· Start Writing Prompts like a Pro (Google AI)
· App Store Optimization Certification by Mobile Action 



	
	
	
 Profile Summary 

· Strategic professional offering over 10 years of diversified experience in digital marketing, focusing on driving growth and enhancing customer experience across various industries with various types of digital marketing activities. 
· In-depth knowledge of digital marketing tools such as Google Search Console, Google Analytics, Google Tag Manager, SEMRush, Keywords Planner Tools & etc. 
· Highly resourceful at conceptualizing strategic brand marketing plans for a brand through market research, competitive analysis, pricing, customer engagement and business planning
· Pivotal in developing online brands and delivering strong Y-o-Y revenue growth
· Implemented customer-centric digital solutions to improve customer experience and satisfaction 
· Managed all aspects of digital advertising campaign such as CPA, CPC, CPI, CPM in previous roles.
· Exhibited experience in managing cross-functional teams and collaborating with external vendors and partners 

 Career Timeline 



Jul’2-Jul’24


[image: ][image: ]Since Jul’24

Apr’19- Jun’21
Jul’17- Mar’19
May’15- Jun’17








 Work Experience

Jul’24-Present | Digital Marketing Manager | AlgoDocs, Turkey (Remote) 
Key Result Areas:
· Developing and implement a comprehensive digital marketing strategy aligned with organizational goals.
· Spearheading the integration of AI-driven content generation tools (ChatGPT, WordAI, OCR) to reduce content creation time while maintaining quality standards.
· Analyzing key performance indicators (KPIs) such as website traffic, conversion rates, and customer acquisition costs to measure campaign success.
· Oversee all digital marketing channels including SEO, PPC, social media, email marketing, content marketing, and online reputation management. 

Significant Highlights:
· Developed targeted segmentation strategies for email campaigns, increasing open rates by 10% and click-through rates by 15%.
· Launched a backlink outreach campaign that secured 30+ high-authority backlinks within three months, improving domain authority and SEO rankings.
· Initiated and managed a customer feedback loop via review platforms, increasing positive customer testimonials by 20% and enhancing brand reputation.
· Increased organic traffic on website by 2x with blogs and articles.
· Boosted keyword rankings: 20 keywords moved from position 20 to top 3 in just two months.
· Increased website organic traffic up to 150% in just 6 months. 
· Grew LinkedIn followers up to 300%
· Improved average daily website leads from 1900%  within five months.
· Increased daily free trial sign-ups by 200% over ten months.


Jul’21-Jun’2024 | Digital Marketing Manager | Archadia Decor, Kanpur (Remote)
Key Result Areas:
· Developing and executing company's digital marketing strategy, encompassing online advertising, social media, email marketing, content marketing, and other digital channels
· Identifying digital trends, emerging technologies, and market opportunities to leverage in the organization's digital transformation journey
· Planning, launching, and managing digital marketing campaigns & other marketing activities for the company to  reach more target customers. 
· Analyzing the effectiveness of marketing campaigns, identifying successes and areas for improvement
· Administering a range of SEO initiatives, including on-page and off-page optimization, as well as various tasks related to website optimization
· Overseeing influencer marketing campaigns
· Formulating and implementing content marketing strategy, which includes creating and promoting valuable, relevant content to attract and engage the target audience

Significant Highlights:
· Instrumental in incraesing monthly sales by 4x  per month within a span of three months (7 orders to 300 orders per month) 
· Enhanced the UX and UI of the Arcadia website to boost website conversions
· Successfully increased website traffic by 55% within a period of 5 months

Apr’19-June’21 | Digital Marketing Lead | & Stirred Cocktail, Gurgaon
Key Result Areas:
· Managed the company's comprehensive 360-degree digital marketing portfolio
· Developed and implemented campaigns on platforms like Facebook and Google Ads
· Collaborated with offline marketing and sales teams to enhance and expedite marketing initiatives. 
· Managed company’s social media platforms and successfully created & executed social media marketing plans which helped in online brand building and sales.  
· Managed E-commerce marketplace listing on Amazon.com, Flipkart.Com, Grofers.com, & other platform to drive online sales. 
· Analyzed the effectiveness of marketing campaigns, identifying successes and areas for improvement

Jul’17-Mar’19 | Digital Marketing Manager | Tapp Me, Gurgaon
Key Result Areas:
· Managed SEO, social media, Affiliate marketing, and app installation campaigns, as well as PPC campaigns for lead generation
· Ensured the ad content was fresh, relevant, and updated in an ever-changing, competitive online advertising landscape
· Coordinated with leadership team in formulating growth strategy
· Devised and executed online marketing campaigns across diverse digital platforms, resulting in a threefold increase in customer acquisitions

Significant Highlights:
· Successfully grew website traffic from 30000 to 100000 within three months and increased lead acquisition from 0% to 35% through effective marketing efforts
· Showcased efforts in increasing mobile app installation ranging from 100 to 500 installs per day

Jun’15-Jun’17 | Digital Marketing Analyst | PrepSmarter Inc.
Key Result Areas:
· Accomplished the development and implementation of digital marketing strategies from the ground up.
· Handled SEO, social media, app marketing, PPC campaigns, and offline marketing initiatives for the organization
· Achieved a remarkable increase in lead acquisition, taking it from 0% to 35% within just three months through strategic marketing efforts




	


	
	 
 Personal Details 

Present Address: 3126/55 L-8, Company Bagh, Rewari, HR
Languages Known: English, Hindi

	




Digital Marketing Strategy


Product Growth


Content Management


Customer Relationship Management


Data Analysis


Market Research


Social Media Marketing


Budget Management


Ecommerce


Web Analytics


ATL/BTL
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