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MBA in Marketing with hands-on experience in digital marketing, including SEO, social media management, and ad optimization. 
Skilled in Photoshop and Canva for visual content creation, designing impactful campaigns aligned with brand goals. Familiar with 
business analytics, applying data insights to improve operational and marketing performance. 

E X P E R I E N C E 

MARKETAAPLUS SOLUTIONS (OPC) PVT. LTD. 
DIGITAL MARKETING INTERN 

7th August 2023 - 7th October 2023 

• Conducted In-Depth Content Research and Created Engaging Content. 

• Executed Social Media Strategies to Enhance Brand Presence and Engagement. 

• Stayed Abreast of New Trends in Digital Marketing, Evaluating Emerging Technologies to Ensure Clients Remained 
Competitive. 

• Spearheaded The Optimization of Clients' Websites to Enhance Search Engine Rankings, Employing A Strategic Approach to 
Backlink Building. This entailed Actively Engaging in Comment and Guest Post Creation on Industry-Relevant Websites to 
Drive Targeted Traffic and Improve Online Visibility. 

• Facilitated weekly office meetings, actively contributed ideas, and implemented strategies to enhance operations. 

• Designed And Produced Graphics, Videos, And Presentations for Clients and Internal Use, Ensuring High-Quality 
Deliverables Aligned with Brand Objectives. 

PIONEER EXHIBITIONS AND CONVENTIONS MANAGEMENT PVT. LTD, PUNE PVT. LTD. 
DIGITAL MARKETING EXECUTIVE  

11th Jan 2025 – Present  

• WhatsApp Marketing – Running targeted campaigns to connect with potential exhibitors, delegates, and visitors, ensuring 
high engagement and conversions. 

• LinkedIn Ads – Creating and managing ad campaigns to generate high-quality leads and boost event participation. 

• SEO (On-Page & Off-Page) – Optimizing website content, improving search rankings, and building high-quality backlinks to 
increase organic traffic. 

• Social Media Management – Handling company social media accounts (LinkedIn, Instagram, Facebook), creating engaging 
content, and maintaining an active digital presence. 

• Content Creation – Designing posts, writing copy, and crafting videos to drive audience engagement across platforms. 

• Campaign Performance Analysis – Tracking and optimizing marketing efforts to improve reach, conversions, and overall 
effectiveness. 

S K I L L S 

 Performance Marketing • Proficient in Photoshop and Canva • Content Creation • Facebook Ads and Google Ads • Search Engine 
Optimization (SEO) • Chat GPT and AI Tools • Lead Generation • Business Development • Working Knowledge of Microsoft Excel 
and MS Office • Google Workspace • Data analytics • Problem-Solving. • Chat GPT and AI Tools. • WhatsApp Marketing • LinkedIn 
Ads • Digital Campaign Execution • Performance Analysis & Optimization 

E D U C A T I O N 

SEP 2022 – JULY 2024 

Suryadatta Institute of Business Management and Technology, Pune. 

Master of Business Administration: Marketing | 6.76 CGPA 
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MAR 2020 – APRIL 2022 
Tuljaram Chaturchand College, Baramati. 

Bachelor of Vocational (Food Processing and Harvesting Technology) |9.6 CGP 

C E R T I F I C A T I O N S  

 Google Fundamentals of Digital Marketing 

 Apple Ads Certification 

 HP Life Social Media Marketing 

 HubSpot SEO Certification  

 
E X T R A C U R R I C U L A R 

 Founded and developed a clothing brand, handling product design, brand strategy, and market positioning. 

 Gained hands-on experience in branding, customer insights, and e-commerce operations. 
  



 


